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COM 229 Course Concept
COM 229: Visual Communication and Design

Competency Specification Document https://drive.google.com/open?id=15Lq_erHB-tMi1c52vEXFn2NT-pup
k87bNrXljdpadjc

Project

Project (Overview, Rubric, and Supporting Documentation) [link]

Project Concept for QA [link]

Rubric Criteria to Unit Map [link]

Course-Level Resource Strategy

https://drive.google.com/open?id=15Lq_erHB-tMi1c52vEXFn2NT-pupk87bNrXljdpadjc
https://drive.google.com/open?id=15Lq_erHB-tMi1c52vEXFn2NT-pupk87bNrXljdpadjc
https://docs.google.com/document/d/1LOiga41e2XW75-kq3yG_i_0lu4zcoJXkUIj5sW3EapQ/edit?usp=sharing
https://drive.google.com/open?id=1NSdPkkQ-fTOph1m90wcH4YxN_QWXlrRqr4G0K89TbwA
https://docs.google.com/document/d/1JKdalFY2ExpFtFFBlI6tFgTiU071Xd0MdXf2bnE88C0/edit?usp=sharing
https://docs.google.com/spreadsheets/d/16km3MLLh3lByq_nSybnEglMR1m867hyK8VfwdAg33h4/edit?usp=sharing
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Selected Learning
Resource

Shapiro ProQuest Textbook: Graphic Design: Learn It, Do It Hughes, K. A. (2019). Graphic design : Learn
it, do it.

Additional/
Supplementary
Resources

Videos and interactives:
● Adobe Creative Suite

Tutorials:
● Adobe Creative Suite tutorials for selected tools* through Hoonit

Module Sketch

COM-30116: Select and apply appropriate technologies to produce various visual communications

COM-30124: Create various visual communications informed by the application of basic design principles

COM-30096: Evaluate the effectiveness of messages on targeted audiences in relation to communication project goals

Module LOs (these are Resources (align with LOs) Formatives (align to LOs)
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student facing and guide LR
and formatives)

{Database} resource [LO code] {CC License, as needed}

Module
One:
Understa
nding
Project
Goals

A. Determine
communication
project goals based
on business
requirements
[COM-30096]

B. Select appropriate
communication
channels based on
messages and target
audience metrics
[COM-30096]

C. Identify measures of
effectiveness for a
given message
[COM-30096]

D. Analyze how brand
books/corporate
identity standards
manuals are created
and used

● Shapiro ProQuest Textbook: Graphic Design: Learn It,
Do It, Chapter 4 (Defining the Project) (a-c)

● Lucidpress: Branding Essentials, How to Create a
Brand Book (a, d)

● [UM Libraries Open Textbook] Information Strategies
for Communicators (cc-by)(use Contents to find
chapter/topic)
2.1-2.2 Information Strategy Process and the Needs
of Communicators (a)

● [goodwaygroup.com] A Practical Guide to Audience
Targeting (b)

● [Forbes.com] How To Measure The Success Of Your
Visual Content ©

● Defining the Message (a-c)

Supplemental
● [nonprofitmarketingguide.com] Measuring your

communications effectiveness: 3 concepts to keep in
mind (c)

● [Encyclopedia of Business and Finance]
Communication Channels (Shapiro) (b)

● (LardBucket OER) Marketing Principles, V2: Chapter 5
Market Segmenting, Targeting, and Positioning (b)

● [Paper-leaf.com] How to Write an Effective Digital
Project Brief (website) (a)

● (Lumenlearning.com)Developing a Marketing
Campaign and Budget (d)

Discussion Board (model
requirement, a-c): introductions and
familiarity with Adobe/visual design;
possibly ask students to share an
example of a visual commu

Milestone One (select scenario,
review materials, draft design brief
(with target audience info) Set up
for summative project (a-d)

http://ezproxy.snhu.edu/login?url=https://ebookcentral.proquest.com/lib/snhu-ebooks/detail.action?docID=5785742
http://ezproxy.snhu.edu/login?url=https://ebookcentral.proquest.com/lib/snhu-ebooks/detail.action?docID=5785742
https://www.lucidpress.com/blog/branding-essentials-guide-to-creating-brand-book
https://www.lucidpress.com/blog/branding-essentials-guide-to-creating-brand-book
https://open.lib.umn.edu/infostrategies/
https://open.lib.umn.edu/infostrategies/
https://goodwaygroup.com/blog/audience-targeting/
https://goodwaygroup.com/blog/audience-targeting/
https://www.forbes.com/sites/forbescommunicationscouncil/2019/05/03/how-to-measure-the-success-of-your-visual-content/#63d6648714f8
https://www.forbes.com/sites/forbescommunicationscouncil/2019/05/03/how-to-measure-the-success-of-your-visual-content/#63d6648714f8
https://drive.google.com/open?id=1U08Xy8Pj3lWsFqZtT8dDQ3T8vj854RQn
https://www.nonprofitmarketingguide.com/blog/2017/09/14/measuring-your-communications-effectiveness-3-concepts-to-keep-in-mind/
https://www.nonprofitmarketingguide.com/blog/2017/09/14/measuring-your-communications-effectiveness-3-concepts-to-keep-in-mind/
https://www.nonprofitmarketingguide.com/blog/2017/09/14/measuring-your-communications-effectiveness-3-concepts-to-keep-in-mind/
http://go.galegroup.com.ezproxy.snhu.edu/ps/i.do?p=GPS&u=nhc_main&id=GALE%7CCX3727500061&v=2.1&it=r&sid=GPS&asid=1595506d
https://2012books.lardbucket.org/books/marketing-principles-v2.0/s08-market-segmenting-targeting-an.html
https://paper-leaf.com/blog/2018/11/write-an-effective-digital-project-brief/
https://paper-leaf.com/blog/2018/11/write-an-effective-digital-project-brief/
https://courses.lumenlearning.com/vccs-mkt100-17fa/chapter/reading-developing-a-marketing-campaign-and-budget/
https://courses.lumenlearning.com/vccs-mkt100-17fa/chapter/reading-developing-a-marketing-campaign-and-budget/
https://drive.google.com/open?id=1RpZDHmzW9hvSOcQ5s-nwTnhgaNdPvA81ULFZok0ofhI
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Module
Seven:
Evaluating
Effectiven
ess

*Project
Due

A. Evaluate the
effectiveness of
visual designs for a
target audience
[COM-30096]

B. Reflect on
completion of
communication
project goals
[COM-30096]

C. Collect and
implement
actionable feedback
to improve
communication
[COM-30096]

● [alumni.sae.edu] Visual Communication 101: tips on
evaluating design (a, c))

● (Group Visual) The Feedback Sandwich (c)
● (robdkelly.com) The Sandwich Method of Feedback

(c).
● (Nielsen Norman Group) How to Test Visual Design

and accompanying video (a)
● Refer back to Graphic Design: Learn It, Do It Chapter

4 (Defining Project Goals) (b)

Supplemental
● (XD Strategy) Desirability Studies: Measuring

Aesthetic Response to Visual Design (a)

Discussion: Share logo, magazine
layout, and 2 additional designs
from project to solicit feedback from
peers.

Project Submission: will need to
finish project summary and make
revisions as needed.

https://alumni.sae.edu/2016/02/26/visual-communication-10-tips-on-evaluating-design/
http://groupvisual.io/feedback-sandwich/
http://robdkelly.com/blog/communication/the-sandwich-method-of-feedback/
https://www.nngroup.com/articles/testing-visual-design/
https://youtu.be/FcguM7pFjI8
https://www.xdstrategy.com/desirability-studies/
https://www.xdstrategy.com/desirability-studies/

